
5 Ways to Make a Website More Interactive 
 

When done the right way, a website is your best tool to promote your business and increase sales. 

However, for sales to flourish and to thrive in your quest as a whole, user experience must be your top 

priority, and you can enhance it by making the website more interactive through simple yet effective 

tactics that have been tested and proven to work. Interactive sites, through their superior user 

experience, are easier and more pleasurable to use, which translates to more subscribers, sales, better 

traffic, aspects that your business ultimately benefits from. 

 

1. Social Media Buttons 

Modern people basically live on social media, and it is your duty to integrate the specialized buttons that 

allow visitors to share your articles and posts on the social media platforms they prefer. By doing so, you 

enhance traffic in addition to making the user’s experience more interactive as people who are 

connected to your visitors and haven’t been on your website yet receive notice of its existence through 

this interaction. Make sure to place the buttons in easy to find locations and make them stand out from 

the content on the page to increase chances for users to notice them and start sharing. 

 

Tip: If you have a savvy web designer you should opt to create customized social media buttons that 

match the design of your website to make it more appealing. 

2. Internal Linking 

It is your main interest for visitors to view as many pages as possible when they are on your website, 

especially if you sell products. The best way to encourage users to visit multiple pages is to create 

internal links in your posts and articles. Through internal linking, you facilitate reader interaction with 

the site, the relevant links you provide within the posts that navigate to other articles on the website 

sparking interest as they provide further information about the same topic or a very similar subject. 

https://www.pewresearch.org/fact-tank/2019/04/10/share-of-u-s-adults-using-social-media-including-facebook-is-mostly-unchanged-since-2018/
https://medium.com/@the_manifest/how-to-use-internal-linking-to-boost-seo-and-conversions-on-your-website-7b2512399599
https://medium.com/@the_manifest/how-to-use-internal-linking-to-boost-seo-and-conversions-on-your-website-7b2512399599


 

To incorporate links in a professional manner, you thus have to make sure that the links you create are 

relevant to the article they are placed in, that they fit naturally into the content, and that their 

placement is optimal - it's preferable to embed links within the articles or at the end of the post, and 

you must link to words that appropriately describe the content you link to. 

3. Related Posts 

As aforementioned, it is in your interest to keep visitors on your website for as long as possible, and an 

engaging way to do so is by providing them with similar related posts that are smartly positioned so that 

when they finish the article they entered for to be tempted to click on another one. Let users go through 

the content first without distractions though, which means that the related posts section should 

preferably sit at the end or on a sidebar. 

 

Tip: Post new content at frequent intervals to provide visitors with more options when it comes to the 

related posts they can explore, as well as keep search engines happy as you will inevitably be better 

placed in search results if your website is active, thus being more discoverable for new visitors. 

4. User Reviews and Ratings 

Interaction is based on discussion and opinions, so you must integrate a way for visitors to leave 

feedback and engage with you and other visitors in the form of user reviews and ratings. However, make 

sure that you don’t become intrusive as some users might not want to express their opinions necessarily 

and you must oblige to their choice without being pushy. Thus, it’s wise to avoid pop-ups that 

specifically ask for feedback as this is quite a bothersome strategy. 

 

Rather than using this intrusive method, you can place a feedback/review section at the end of the 

content so that willing visitors can express their opinion if they choose so. When it comes to rating 

systems, depending on the structure and content of your website, you can place them either at the 

beginning or the end of the article. If your niche is selling products, it is a wise strategy to put ratings at 

the beginning as positive reception for a product you write about tends to encourage new visitors to 

continue to read and maybe even make the purchase. 

5. Live Chat 

There’s no arguing that chatting is the ultimate manner to increase interactivity as you get to discuss 

what interests visitors directly with them, answering their questions and providing the overall help they 

expect. Live chat is the ultimate tool for a website that offers services, consulting, or sells products, a 

tool that you won’t survive without in the modern era of the Internet. There are plenty of free website 

chat widgets and plug-ins available online that you can download and install to increase user 

engagement and grow your community. 

https://www.forbes.com/sites/jiawertz/2017/01/19/4-things-you-can-do-today-to-boost-your-websites-google-ranking/#4fa538c6163f
https://www.forbes.com/sites/jiawertz/2017/01/19/4-things-you-can-do-today-to-boost-your-websites-google-ranking/#4fa538c6163f
https://business.trustpilot.com/reviews/why-do-people-read-reviews-what-our-research-revealed


 

Tip: It is wise to train existent staff members to tend to the live chat section of the website or hire new 

people for this particular task, especially if traffic is high on a daily basis. After all, speed is primordial in 

this day and age, as well as professionalism, so you cannot afford to keep users waiting too long to 

receive answers to their questions. 
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